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	Executive Summary
	This Key Principle identifies changes to market-facing reports that will be necessary for the market for implementation of Real-Time Co-optimization (RTC).  

	Principle Description
	The purpose of Key Principle 6, Market-Facing Reports, is to identify any necessary changes to market-facing reports with the implementation of RTC: 
1.  Existing reports that will be discontinued
2.  Existing eports that will be modified
3.  New reports that will be created
Additional display and user interface changes are also described in this Key Principle.

	RTCTF Discussion 
	On 11/19/19, ERCOT Staff provided a presentation to introduce KP6 subsections (1) and (2) and an Excel file containing an initial list of reports with indications of whether each report would be modified, removed, created, or not changed.  ERCOT requested that stakeholders review and provide feedback on the list.
On 12/3/19, RTCTF continued its review of potential reporting changes needed under RTC.

	TAC Action Requested
	

	TAC Action Summary
	

	ERCOT Opinion 
	

	Board Action Requested
	

	Board Action Summary
	



	Proposed Principle Language



Principle Concepts for TAC Endorsement
None

Principle concepts Previously Endorsed by TAC
None 

Principle Concepts in DisCussion at RTCTF
1)	As necessary, eExisting market-facing reports and user interfaces will be removed or modified and new market-facing reports and user interfaces will be created as necessary to implement RTC and achieve the key principles developed by the RTCTF.  

2)	The list of reports and user interfaces contained in the appendix of this document will be used to guide the development of Protocol language for RTC.

Future Decision Points and Issues for Developing Principle Concepts
None

	Applicable Protocol Section(s)
	

	Impacted System(s) / Application(s)
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