Retail Market Guide Revision Request


	RMGRR Number
	
	RMGRR Title
	

	Date Posted
	

	
	

	Requested Resolution 
	Normal

	Retail Market Guide Sections Requiring Revision 
	Section 7.3.2.1.2 Breach of Contract of the Retail Market Guide.

	Related Documents Requiring Revision/Related Revision Requests
	N/A
MarkeTrak Users Guide does not mention “Buyer’s Remorse”.

	Revision Description
	I would like to have the language striken from the Retail Market Guide section “7.3.2.1.2 Breach of Contract”. This is in direct conflict with section “7.3.2.4 Valid Reject/Unexecutable Reasons”.

	Reason for Revision
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  Addresses current operational issues.
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  Meets Strategic goals (tied to the ERCOT Strategic Plan or directed by the ERCOT Board).
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x

  Market efficiencies or enhancements
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  Administrative
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  Regulatory requirements
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  Other:  (explain)

(please select all that apply)

	Business Case
	Under Section “7.3.2.1 Buyer’s Remorse” of the Retail Market Guide section “7.3.2.1.2 Breach of Contract” states:

The inadvertent gain process shall not be used to resolve an issue in which an authorized enrollment causes a breach of contract between the Customer and the losing CR.

This part of the retail market guide in direct conflict with section “7.3.2.4 Valid Reject/Unexecutable Reasons” which states:
(1)
The losing CR may reject the return of an inadvertently gained ESI ID from the gaining CR for one of the following reasons only:

(a)
A new transaction has completed in the market, including, but not limited to the following transactions:

(i)
The 814_16, Move In Request; or

(ii)
The 814_01, Switch Request. 

(b)
Duplicate Inadvertent Gaining issue in MarkeTrak for the same Customer on the same ESI ID.

(2)
The gaining CR may reject returning an inadvertently gained ESI ID to the Losing CR for one of the following reasons only:
(a)
A new transaction has completed in the market, including, but not limited to the following transactions:

(i)
The 814_16 transaction; or

(ii)
The 814_01 transaction. 

(b)
Duplicate Inadvertent Losing issue in MarkeTrak for the same Customer on the same ESI ID;

(c)
The Gaining CR has confirmed with the Customer that the Customer’s CR of choice is the Gaining CR:

(i)
Gaining CR has a valid enrollment with the same Customer and provides the Customer name, service address and meter number (if available) in the comments section of the MarkeTrak issue.

(d)
Customer has successfully completed an enrollment regarding the same ESI ID and the Gaining CR has the most recent effective date; or

(e)
In cases of Customer rescission, Inadvertent Losing MarkeTrak issue is rejected/unexecuted and a Rescission MarkeTrak issue is created.



	Sponsor

	Name
	Tomas Fernandez (NRG)

	E-mail Address
	Tomas.fernandez@nrg.com

	Company
	NRG

	Phone Number
	713-537-2419

	Cell Number
	713-819-6445

	Market Segment
	Retail


	Market Rules Staff Contact

	Name
	

	E-Mail Address
	

	Phone Number
	


	Proposed Guide Language Revision


7.3.2.1
Buyer’s Remorse

7.3.2.1.1
Rescission Period
(1)
An untimely notice of rescission does not constitute and should not be treated as an inadvertent gain or loss.  Any CR receiving an untimely notice of rescission from the Customer shall inform the Customer that they have a right to select another CR and may do so by contacting that CR.  The CR shall also inform the Customer that they will be responsible for charges from the CR for services provided until they switch to another CR.  The right of rescission is not applicable to a Customer requesting a move in.
(2)
CRs that receive a notice of rescission in a timely manner shall first attempt to cancel the order in question by submitting the appropriate Texas Standard Electronic Transaction (TX SET).  If this is not possible due to the order having Completed, MarkeTrak shall be utilized to restore the Customer to their previous Retail Electric Provider (REP).  The submitting REP for a rescinded switch shall follow the process outlined in the MarkeTrak Users Guide.
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