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	RMGRR Number
	121
	RMGRR Title
	Clarification of Inadvertent Gain Process

	Timeline
	Normal
	Action
	Recommended Approval

	Date of Decision
	April 1, 2014

	Proposed Effective Date
	To be determined.

	Priority and Rank Assigned
	To be determined.

	Retail Market Guide Section(s) Requiring Revision
	7.3.2, Competitive Retailer’s Inadvertent Gain Process

7.3.2.4, Valid Reject Reasons

7.3.2.5, Invalid Reject Reasons

7.3.3, Charges Associated with Returning the Customer

	Protocol Section(s) Requiring Revision
(If applicable)
	None.

	Revision Description
	This Retail Market Guide Revision Request (RMGRR) adds language to the Retail Market Guide to clarify best business practices when processing inadvertent gain issues in MarkeTrak.

	Reason for Revision
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  Addresses current operational issues.
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  Meets Strategic goals (tied to the ERCOT Strategic Plan or directed by the ERCOT Board).
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  Market efficiencies or enhancements
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  Administrative
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  Regulatory requirements
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  Other:  (explain)  Clarification
(please select all that apply)

	Procedural History
	· On 2/17/14, RMGRR121 was posted.
· On 2/27/14, MarkeTrak Task Force (MTTF) comments were posted.

· On 3/4/14, RMS considered RMGRR121.

· On 4/1/14, RMS again considered RMGRR121.

	RMS Decision 
	On 3/4/14, RMS unanimously voted to table RMGRR121 for one month.  All Market Segments were present for the vote.
On 4/1/14, RMS unanimously voted to recommend approval of RMGRR121 as amended by the 2/27/14 MTTF comments.  The Independent Generator Market Segment was not present for the vote.

	Summary of RMS Discussion
	On 3/4/14, participants discussed the provision to include Customer information when processing an inadvertent gain and noted that it would impose a new requirement on Market Participants.  Participants requested additional time to review RMGRR121. 
On 4/1/14, it was noted that the MTTF reviewed RMGRR121 on 3/25/14 and no further concerns were identified.


	Business Case

	Qualitative Benefits
	· Provides clarification to the inadvertent gain process for losing and gaining Competitive Retailers (CRs) when evaluating valid reject reasons. 

· Minimizes confusion of valid reject reasons, which will improve the processing of inadvertent gain MarkeTrak issues and facilitate timely resolution.  

	Quantitative Benefits
	

	Impact to Market Segments
	

	Other
	


	Sponsor

	Name
	Monica Jones on behalf of MTTF

	E-mail Address
	myjones@reliant.com

	Company
	Reliant Energy

	Phone Number
	713-537-2437

	Cell Number
	

	Market Segment
	Not applicable.


	Market Rules Staff Contact

	Name
	Sandra Tindall

	E-Mail Address
	sandra.tindall@ercot.com

	Phone Number
	512-248-3867


	Comments Received

	Comment Author
	Comment Summary

	MTTF 022714
	Provided additional clarification when evaluating valid reject reasons.


	Proposed Guide Language Revision


7.3.2
Competitive Retailer’s Inadvertent Gain Process 

(1)
As soon as a CR discovers or is notified of a potential inadvertent gain, the CR shall promptly investigate the matter and provide necessary Customer information in the comments field to effectively resolve the inadvertent gain issue, including, but not limited to the following:  
(a)
Customer name;

(b)
Service address; and

(c)
Meter number (if available).
(2)
The CR investigation should include reviewing the ESI ID Service History on the Market Information System (MIS) Certified Area.  Refer to Section 2, Inadvertent Gain, in the MarkeTrak Users Guide for more detail.
7.3.2.4
Valid Reject/Unexecutable Reasons
(1)
The losing CR may reject the return of an inadvertently gained ESI ID from the gaining CR for one of the following reasons only:

(a)
A new transaction has completed in the market, including, but not limited to the following transactions:
(i)
The 814_16,  Move In Request; or
(ii)
 The 814_01, Switch Request. 
(b)
Duplicate Inadvertent Gaining issue in MarkeTrak for the same Customer on the same ESI ID.
(c)
Losing CR has confirmed Customer’s intent to change REPs.
(2)
The gaining CR may reject returning an inadvertently gained ESI ID to the Losing CR for one of the following reasons only:
(a)
A new transaction has completed in the market, including, but not limited to the following transactions:

(i)
The 814_16 transaction; or
(ii)
The 814_01 transaction. 
(b)
Duplicate Inadvertent Losing issue in MarkeTrak for the same Customer on the same ESI ID;
(c)
Gaining CR has confirmed Customer’s intent to change REPs.
(i)
Gaining CR has a valid enrollment with the same Customer and provides the Customer name, service address and meter number (if available) in the comments section of the MarkeTrak issue.
(d)
Customer has successfully completed an enrollment regarding the same ESI ID and the Gaining CR has the most recent effective date; or
(e)
In cases of Customer rescission, Inadvertent Losing MarkeTrak issue is rejected/unexecuted and a Rescission MarkeTrak issue is created.
7.3.2.5
Invalid Reject/Unexecutable Reasons
The losing CR shall not reject the return of an inadvertently gained ESI ID due to:
(a)
Inability to contact the Customer;
(b)
Past due balances or credit history;
(c)
Customer no longer occupies the Premise in question;
(d)
Contract expiration or termination;
(e)
Pending TX SETs; or
(f)
Losing CR serving the Premise under a Continuous Service Agreement (CSA).
7.3.3
Charges Associated with Returning the Customer

(1)
The affected CRs and TDSP shall take all actions necessary to correctly bill all charges, so that the end result is that the CR that served the ESI ID without proper authorization shall pay all transmission, distribution and discretionary charges associated with returning the ESI ID to the losing CR, or CR of choice in the case of a move in.  Each CR shall be responsible for all non-by passable TDSP charges and wholesale consumption costs for the periods that the CR bills the Customer.
(2)
If the gaining CR sends a move out or DNP (in violation of Section 7.3.2.3, Resolution of Inadvertent Gains), and in order for the TDSP to reverse fees associated with the inadvertent gain, the losing CR should file a MarkeTrak issue under the Redirect Fees subtype within three Retail Business Days following receipt of the 810_02, TDSP Invoice, containing discretionary fees as a result of the inadvertent gain.  The losing CR shall item link any existing related Inadvertent Gaining or Inadvertent Losing issues, if applicable.  If the gaining CR agrees that an inadvertent gain has occurred, including agreement within a related inadvertent gain issue, then the gaining CR shall agree to the losing CR’s Redirect Fees MarkeTrak issue and shall not dispute any of the valid TDSP fees associated with returning the ESI ID to the losing CR.
(3)
The losing CR shall not submit a priority 814_16, Move In Request, if the Customer currently has power.
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