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CenterPoint Energy
ERCOT Update- PR010_03 MarkeTrak Phase 3, Part B – Business requirements
 Tammy Stewart with ERCOT reported the first draft of the business  requirements  has been distributed internally for comment at ERCOT and not ready for circulation at this time.  

Follow up from an earlier ACTION ITEM last meeting –

ACTION ITEM:  Tammy will draft information regarding Use Case 10 & 38 for MarkeTrak “tips and tricks” to demonstrate the ability to search multiple Issue IDs separated by commas

Tammy indicated this feature will probably just be included in the User’s Guide update from Phase III, Part B

SCR756 PartB /Scope and Deliverables – Review/ Update High Level Timeline
The team updated only that the business requirements will be received at the end of December.

See attached revised timeline.
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Retail Market Guide Revision Request (RMGRR) – Clarification of Inadvertent Gain Valid Reject Reason
Subcommittee presented the attached draft for consideration of the clarification of the Inadvertent Gain valid and invalid reject reasons.  It was first noted that Tammy with ERCOT had checked with the ERCOT Legal team in regard to the addition of a customer name field to be added to the MarkeTrak functionality.  She confirmed ERCOT Legal cited this would be in violation of the proprietary information protocols.   Section 1.3.1.1 Items Considered Protected Information , item (r) .  Therefore, a specific name field cannot be added.  As a practice, CRs are including customer name in the comments section of MTs and emails, however, the differentiator is that this is not a searchable field.
In reviewing the proposed language
· item 1(d) Redirect fee due to MVO or DNP from gaining CR was struck.  Sheri Wiegand had confirmed with Dave Michelson of ERCOT the monthly IAG statistics only include valid IAS situations and do not tally redirect fee MarkeTraks.  So, if an IAS MT is “unexecuted”, and a redirect fee MT is submitted, that data point is lost.
· Item 2(c) i. Gaining CR has a valid enrollment with the same customer and provides the customer name in the comments section of the MarkeTrak issue.  ACTION ITEM:  Tammy Stewart is following up with ERCOT Legal who is confirming with the PUC if this language in the RMG would be a violation of the above referenced protocol as well.

See attached proposed RMGRR language.
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Retail Market Guide Review – Section 7.3 Inadvertent Gain Process
Subcommittee also presented the  language added ( in red) to the beginning of Section 7.3  of the RMG requesting the inclusion of necessary information in order to effectively process IAG MT issues:
7.3.2
Competitive Retailer’s Inadvertent Gain Process 

As soon as a CR discovers or is notified of a potential inadvertent gain, the CR shall promptly investigate the matter and provide necessary customer information to effectively resolve the IAG issue including but not limited to:

· Customer Name

· Service Address

· Meter Number (if available)

Refer to section 2.1 in the MarkeTrak Users Guide for more detail.  The CR investigation should include reviewing the ESI ID Service History on the Market Information System (MIS) Certified Area.

ACTION ITEM: Inclusion of this language requesting customer information will also be reviewed by the ERCOT Legal team to determine if a violation of proprietary information exists with this specificity.
ACTION ITEM:  Subsequently, it was decided the language for the Valid/Invalid Rejects Reasons and the introductory changes to Section 7.3.2 would be combined into one RMGRR for submission to RMS.
Redirect Fee MarkeTraks – process and impacts
Corde Nuru of CenterPoint has requested CRs not send Redirect Fee MarkeTraks for AMSR meters.  CenterPoint does not charge any move in fees (standard or priority) nor disconnects or reconnects (standard or same day) these meter types.  Currently they are the only TDSP who have $0.00 fees for such cases.  Carolyn Reed indicated it was only 2 CRs in the market who continued to send these types of MTs to CenterPoint.  
There are concerns from the CRs regarding standardization of process.  The Retail Market Guide is the framework established for application to all market participants - CRs and TDSPs.   Another concern is if for some reason, a CR fails to submit a Redirect Fee MarkeTrak and charges ultimately are passed through on the 810_02 to the CR, according to current language in 7.3.3 (2), submission of a latter MT falls outside the guideline of 3 days within submitting a Move In to have a customer’s power restored.    There were varied responses from CRs if this guideline had impacted their internal practices.  Each CR was asked to review this language and determine if this guideline should be modified in any way.  The question to be considered should be ‘what is the appropriate amount of time to submit a Redirect Fee MarkeTrak?’
 7.3.3
Charges Associated with Returning the Customer

(2)
If the gaining CR sends a move out or DNP (in violation of Section 7.3.2.3, Resolution of Inadvertent Gains), and in order for the TDSP to reverse fees associated with the inadvertent gain, the losing CR should file a MarkeTrak issue under the Redirect Fees subtype within three Retail Business Days following a move in sent to restore service to the Premise.  The losing CR shall item link any existing related Inadvertent Gaining or Inadvertent Losing issues, if applicable.  If the gaining CR agrees that an inadvertent gain has occurred, including agreement within a related inadvertent gain issue, then the gaining CR shall agree to the losing CR’s Redirect Fees MarkeTrak issue and shall not dispute any of the valid TDSP fees associated with returning the ESI ID to the losing CR.

 2013 Accomplishments
2014 Goals

See attached slide detailing 2013 accomplishments and 2014 goals.

Other Business 

Cheryl Franklin with AEP brought up a couple of issues/questions regarding MT functionality.

NEXT MEETING – December 10, 2013
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SCR756 Part B – High Level Timeline DRAFT:


1. Planning Phase: ~ (End of 2013)

a. July/August – Review remaining Requirements and Use Cases for PartB before the initial planning phase begins

b. Business requirements recevived from ERCOT end ofDec. 2013

2. Execution/Development: ~ 3 Months( Start Jan 2014 –March 2014)

3. Testing: ~ 3 Months( Start April 2014) 

a. Includes UAT Testing/ITesting/Training documentation

b. Begin developing training materials and identify dates for training sessions 

c. Start identifying sections in the User’s Guide (UG) to update (Start August 2013 – End of 2013)

i. Define what’s not working well in the current UG


ii. Clarification


4. Market Training: ~ 1 Month ( May 2014)

a. Coordinate training sessions close to implementation weekend at least 5 weeks before migration weekend

b. TF provide ERCOT with final draft for PartB training materials.  (February 2014)

5. Implementation: ~ Weekend (End of  June 2014)

a. Usually implemented during an ERCOT I.T. Retail release (Included in SLA)


6. Stabilization: ~ 4 -6 Weeks


a. Lessons Learned
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Retail Market Guide Revision Request




		RMGRR Number

		117


		RMGRR Title

		Clarification of Inadvertent Gain Valid Reject Reasons



		Date Posted

		August 29, 2013




		

		



		Requested Resolution 

		Normal



		Retail Market Guide (RMG) Section Requiring Revision 

		7.3.2.4, Valid Reject Reasons



		Protocol Section(s) Requiring Revision

		None.



		Revision Description

		This Retail Market Guide Revision Request (RMGRR) adds language to the RMG to clarify best business practices when processing inadvertent gain issues in MarkeTrak.



		Reason for Revision

		Provides clarification to the inadvertent gain process for losing and gaining Competitive Retailers (CRs) when evaluating valid reject reasons. 





		Business Case



		Business Case

		1

		Minimizes confusion of valid reject reasons, which will improve the processing of inadvertent gain MarkeTrak issues and facilitate timely resolution.  





		Sponsor



		Name

		Monica Jones on behalf of MarkeTrak Task Force (MTTF)



		E-mail Address

		myjones@reliant.com



		Company

		Reliant Energy



		Phone Number

		713-537-2437



		Cell Number

		



		Market Segment

		Not applicable.





		Market Rules Staff Contact



		Name

		Sandra Tindall



		E-Mail Address

		sandra.tindall@ercot.com



		Phone Number

		512-248-3867





		Proposed Guide Language Revision





7.3.2.4   Valid Reject/Unexecutable Reasons

(1) The losing CR may reject the return of an inadvertently gained ESI ID from the gaining CR only for one of the following reasons:


a. A new transaction has completed in the market

b. Duplicate MarkeTrak IAG Issue for the same customer on the same ESI ID

c. Losing CR has confirmed customer intent was to change providers


d. 

(2) The gaining CR may reject returning an inadvertently gained ESI ID to the losing CR only for one of the following reasons:


a. A new transaction has completed in the market

b. Duplicate MarkeTrak IAL Issue for the same customer on the same ESI ID

c. Gaining CR has confirmed customer intent was to change providers


i. Gaining CR has a valid enrollment with the same customer and provides the customer name in the comments section of the MarkeTrak issue


d. Customer has multiple valid enrollments regarding the same ESI ID and Gaining CR has the most recent effective date

e. In cases of customer rescission, IAL MarkeTrak issue is unexecuted/rejected and Rescission MarkeTrak issue is created

7.3.2.5    Invalid Reject Reasons


The losing CR shall not reject the return of an inadvertently gained ESI ID due to :


1. Inability to contact the customer


2. Past due balances or credit history


3. Customer having moved out from the premise in question (i.e. current occupant process should be utilized in regaining the ESI ID)


4. Contract expiration or termination


5. Pending TX SETs  

6. Losing CR serving the Premise under a Continuous Service Agreement


�Number of RMGRR will change since this is new document and 117 was withdrawn …



�This date will likely change since the original RMGRR 117 was withdrawn …
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