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Retail Market Guide Revision Request 117- Clarification of Inadvertent Gain Valid Reject Reasons
RMGRR117 was tabled at RMS’s meeting last week for further discussion to be held at today’s MTTF meeting.

Additional language was added in an attempt to address the concern of MTs being flagged as ‘unexecutable’ with simply noting ‘valid enrollment’ and those MTs being transitioned to the TDSP prior to agreement of both the gaining and losing CRs.

It was presented with the changes in SCR756, Part B, the “green button” affirming approval will be added back to MarkeTrak which will address the concern of the transition of a MT prior to agreement of CRs.
In regard to the identification of a customer name for further clarification of a MT, the question was raised if an additional required field could be added to include that name.  Tammy Stewart reported she would have to follow up on this issue indicating this may conflict with the customer protection rules.  ACTION ITEM for next meeting.
After reviewing each of the valid reject reasons, the invalid reject reasons were also discussed.  It was decided a smaller group of CRs will convene to discuss and propose revised language for Sections 7.3.2.4 and 7.3.2.5 of the Retail Market Guide in accordance with  Substantive Rules 25.495 Unauthorized Change of Retail Electric Provider  and 25.485 Customer Access and Complaint Handling.  Reliant has offered organize a sub-meeting.  
CenterPoint had also pointed out the necessity of a MarkeTrak for redirect fees if those fees are zero.  It was proposed this should also be considered in the valid reject reasons.  This item will also be considered at the sub-meeting.

The objective is to  draft new language for consideration by the MTTF at the next meeting in November. 

7.3.2.4
Valid Reject Reasons

The losing CR may reject the return of an inadvertently gained ESI ID from the gaining CR only for one of the following reasons:

(a)
The losing CR has already regained the ESI ID or a third CR has completed a transaction since the inadvertent gain period.

(b)
Upon investigation of the inadvertent gain issue, the gaining CR determines that they possess an authorized enrollment.

(c)
The Customer has entered into multiple, valid contracts regarding the same ESI ID(s).

7.3.2.5
Invalid Reject Reasons

The losing CR shall not reject the return of an inadvertently gained ESI ID due to:

(a)
Inability to contact the Customer;

(b)
Past due balances or credit history;

(c)
Customer having moved out from the Premise in question;

(d)
Contract expiration or termination;

(e)
Pending TX SETs; or

(f)
Losing CR serving the Premise under a Continuous Service Agreement (CSA).

ACTION ITEM:  MTTF leadership will work with Sandra Tindell of ERCOT in submitting  to RMS the withdrawal of RMGRR 117 as it is currently proposed.  
ERCOT Update – Post Serena Upgrade Project – Stabilization

Tammy Stewart was happy to report stabilization for the Serena Upgrade project has completed.
SCR756 Part B / Scope and Deliverables – Update on High Level Timeline

The team updated the proposed high level timeline to reflect the following:

Project Kickoff & Planning – through the end of 2013
Execution – January through March 2014

Testing – may be reduced to 2 – 2 ½ months with changes already being made to the API and reporting items
Business requirements should be available from ERCOT at the end of October, at that time the User’s Guide may be updated

Training – May 2014

Implementation – June 2014

MarkeTrak User Guide draft modifications integrating Use Cases of SCR 756 – Day to Day section

This process will commence once ERCOT has provided additional detail on the business requirements – possibly the November MTTF meeting

Additional Business Items:

ACTION ITEM:  Tammy will draft information regarding Use Case 10 & 38 for MarkeTrak “tips and tricks” to demonstrate the ability to search multiple Issue IDs separated by commas
Update on Possible AMS Opt Out Impact to MarkeTrak – Carolyn reported MTTF’s suggested utilization of MT for AMS Opt Out customers was accepted by TxSET using “market rule” as the subtype.  TxSET however, felt the required text field for the market rule should be populated with “AMSOPTOUT”.

***Subsequent communication with leadership of TxSET and MTTF has resulted in the field to be populated with “NSMSRVC” to remain aligned with the Commission ruling.
NEXT MEETING – November 11, 2013
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SCR756 Part B – High Level Timeline DRAFT:


1. Planning Phase: ~ (End of 2013)

a. July/August – Review remaining Requirements and Use Cases for PartB before the initial planning phase begins

b. Business requirements recevived from ERCOT end of Oct. 2013

2. Execution/Development: ~ 3 Months( Start Jan 2014 –March 2014)

3. Testing: ~ 3 Months( Start April 2014) 

a. Includes UAT Testing/ITesting/Training documentation

b. Begin developing training materials and identify dates for training sessions 

c. Start identifying sections in the User’s Guide (UG) to update (Start August 2013 – End of 2013)

i. Define what’s not working well in the current UG


ii. Clarification


4. Market Training: ~ 1 Month ( May 2014)

a. Coordinate training sessions close to implementation weekend at least 5 weeks before migration weekend

b. TF provide ERCOT with final draft for PartB training materials.  (February 2014)

5. Implementation: ~ Weekend (End of  June 2014)

a. Usually implemented during an ERCOT I.T. Retail release (Included in SLA)


6. Stabilization: ~ 4 -6 Weeks


a. Lessons Learned



