Notice of Withdrawal

	PRR Number
	645
	PRR Title
	Customer Information Repository

	Protocol Section(s) Requiring Revision (include Section No. and Title)
	15.1.2.9 Mass Drop

	Requested Resolution (Normal or Urgent)
	Normal

	Revision Description
	This PRR documents the responsibilities of Competitive Retailers to provide Customer information to the third party for maintaining the Customer Information Repository. 
(An RMGRR will be submitted to document the details of the process in Section 7, Market Processes of the Retail Market Guide (RMG) if this PRR is approved.) 


	Reason for Revision
	Allow the gaining CR access to Customer information in the event of a Mass Customer Transition. 

	Procedural History
	· On 11/18/05, this PRR was posted.

· On 12/05/05 Nueces comments were posted.

· On 12/07/05, RMS reviewed and discussed PRR645. 
· On 12/09/05, the withdrawal of Nueces’ comments was posted.
· On 12/09/05, ERCOT Staff comments were posted.

· On 01/18/06, the submitter withdrew this PRR.



	Timeline

	Date Posted
	

	Please access the ERCOT website for current timeline information.


	Sponsor

	Name
	Cary Reed and Charlie Bratton on behalf of the Mass Transition Taskforce

	E-mail Address
	careed@aep.com and cbratto1@txu.com

	Company
	AEP and TXU Energy


	Comments Received

	Comment Author
	Comment Description

	Nueces 12/05/05
	Nueces suggests language regarding MOUs and Co-ops.

	Nueces 12/09/05
	Withdrew comments.

	ERCOT  12/09/05
	Comments related to Customer information. 


	ERCOT/Market Segment Impacts and Benefits


Instructions:  To allow for comprehensive PRR consideration, please fill out each block below completely, even if your response is “none,” “not known,” or “not applicable.”  Wherever possible, please include reasons, explanations, and cost/benefit analyses pertaining to the PRR.

	

	Assumptions
	1
	This change is dependant on the requirements agreed upon by the Market for the development of this process.

	

	
	Impact Area
	Monetary Impact

	Market Cost
	1
	May require system changes. 
	

	

	
	Impact Area
	Monetary Impact

	Market Benefit
	1
	To provide the gaining CR with customer information in event of a Mass Transition. 
	Third Party vendor will maintain the customer information. 

	

	Additional Qualitative Information


	1
	Provide customer information in a timely manner to facilitate a timelier transition.

	

	Other
	1
	The proposed language will be unboxed upon the development and the approval of the process which will be documented in the RMG.

	Comments
	
	

	


	Proposed Protocol Language Revision


15.1.2.9
Mass Drop

Certain circumstances may arise during the course of business in the Texas retail electric market that may necessitate the transition of ESI IDs from one CR to another in quantities and on a time frame that is not completely supported by standard market transactions or business processes.  
Competitive Retailers will provide Customer information using the market agreed upon communication method, to the third party that is maintaining the Customer Information Repository for use in the event of a Mass Transition.
For a detailed outline of the business process and responsibility of all Entities involved in the transition, refer to the approved RMS Retail Customer Transition procedures documented in the Retail Market Guide.
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